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Everything You Wanted to Know About
Scrunchies
By Matthew Russo ' December 2, 2012

Experts and consumers agree: the scrunchie does not look good and cannot be taken seriously. As a
long-haired man, I know that it is necessary to tie one’s hair back to appear more professional or to
prevent the hair from obscuring one’s vision when taking a test or doing manual labor. Usually, I
borrow a regular hair tie from my sister, but, deciding to explore other options for my ponytail needs, I
investigated the scrunchie.
Angie Dowell, an instructor in the Fashion Merchandising program at Fontbonne University, had this
to say via email about the notorious accessory:
I can’t say that I fmd them aesthetically pleasing. At all. I prefer hair accessories and products that
either intentionally keep hair neatly contained, or intentionally evoke interest and intrigue. The
scrunchie seems to do neither. When being used for the purpose of containing hair, they don’t seem to
do so in an organized manner - hair tends to look sloppy when enwrapped by a scrunchie. They also
don’t seem to be worn for purposes of dramatic self-presentation, or even general ornamentation of
one’s appearance for that matter, so I just think they are silly.
The silliness and sloppiness that Dowell describes are the result of the feature that differentiates the
scrunchie from a normal hair band, the loose cloth. The slack covering over the elastic is the root
cause of both the accessory’s benefits and its flaws. While the fabric prevents pulling of the hair and
increases comfort, it also makes the wearer seem untidy, because it tends to slip, and unfashionable,
because its conspicuous wrinkles and typically bright color look funny and draw attention (not in a
good way).
Like Dowell, my sister Erica also gave the twister an unfavorable review, saying, “Scrunchies were
cool in the nineties, but now they’re dorky and nerdy.” Believe me, she owns enough hair accessories
to know what’s what. While she almost seems ashamed to admit she owned and wore them when she
was younger, she thinks they went out of style in her early teenage years.
When asked why she considers scrunchies “dorky,” Erica said, “They’re big, flamboyant, and mostly
children wear them.” She believes that, nowadays, only grade-schoolers use scrunchies and that they
grow out of the habit well before high school.
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Still, the scrunchie lives on. While it is rare to see grown women wear them as most opt for the simpler
hair tie, somebody must buy them, or sciinci (sounds like skuncee, a hard c followed by a soft c) would
have stopped producing and selling them. In fact, on Election Day, a middle-aged woman who voted
next to me was wearing a white one. Even if they are not popular right now, styles of the past are often
brought back and identified as “retro.” Although many will probably never embrace them or let their
hair be embraced by them again, it’s possible that sooner or later scrunchies could be considered
fashionable again.
I went down to Kmart (employee discount) and picked up two twelve-packs of sciinci brand
scrunchies, one made of what looks, to my inexperienced eyes, like the jersey fabric used to make
t-shirts and the other made of material similar to thermal underwear, labeled “soft knits” and “textured
knits” respectively. It is worth noting that, despite my sister’s comments that they are only for kids, the
ones I purchased were not in the girls’ segment of the hair accessories section. They were with the
women’s, meaning there must be some wonderful ladies out there who care more about comfort than
style.
Wanting to know more about my recently acquired hair accessories, I consulted the Berg Fashion
Library, an award-winning database for fashion students and scholars, which defines a scrunchie as
follows:
An American method of holding the hair in a pony tail or similar style drawn away from the face. An
elasticated band is covered by a loose, encircling layer of fabric; sometimes decorative effects
involving beads or flowers are used. The first appearance was in the late 1980s and the style spread
swiftly.
Not satisfied with Berg’s definition, I dissected two. Feeling like a significantly less awesome version
of the kid who disembowels a Stretch Armstrong doll to see his innards, I severed, with a pair of
scissors, one pink soft knit and one black textured knit. Once the elastic was cut and the cloth
unscrunched itself, I noticed that the tubes of fabric, at around fifteen inches, are a lot longer than I
expected. The white elastic bands that I extracted looked like small train tracks when stretched.
The inner strip isn’t actually a seamless loop like a rubber band; instead, it is tied with a simple knot to
form a circle. The loose cloth covering of the scrunchie allows for this difference from regular hair
bands as it provides space for and conceals the knot. Even in an unmutilated sample, I can feel the
knot through the material but mostly because I know it’s hidden within. Dismantling the elastic further,
I saw that it consists of four horizontal rubber cords running the length of the strip like the strings of a
bass guitar except much thinner, each wound completely in thread. More fibers connect these strings
vertically.
The interconnectedness of the elastic strip probably prevents it from breaking. Old rubber bands have
a tendency to snap while, in my experience, old elastic just becomes less taut and less shapely, losing
the ability to return to its straight and unstretched form and appearing bumpy.
Now, I have twenty-two intact scrunchies in various colors, the entire rainbow plus black, white, and
gray, which I guess I’ll have to wear.
“Are you wearing a scrunchie?” a friend asked as we were entering Buffalo Wild Wings. I replied in
the affirmative, and she asked if I had borrowed it from my mother or someone else, perhaps implying
that only older women, who are out of touch fashion-wise, would wear the things.
“No, I bought it. Actually, I bought a lot of them.”
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“Why?” asked a different friend with a confused look on his face, not comprehending why anyone,
especially a man, would wear, let alone spend money on, these outdated, odd-looking, and certainly
unmasculine hair accessories.
“Because they don’t pull my hair” and “because I have a shitload of them” didn’t feel like adequate
responses. So, I gave some rambling answer about writing a paper, and the subject was dropped.
Sciinci - once its own company but currently, as per packaging and website, a division of the Conair
Corporation - was the company that popularized the scrunchie. Many of Conair’s other divisions are
similarly hairy, dealing with hair care products and tools (although some produce various personal care
goods and even kitchen appliances). In fact, I own a Conair facial hair trimmer, which works well
despite only costing me about ten dollars.
According to a Conair marketing employee who I contacted by email, Romy Revson invented the
scrunchie, “the first ponytailer that didn’t have metal” in it, and she sold them on a limited basis. The
lack of metal was important because it meant the scrunchie “wouldn’t grab the hair.” Metal can catch
hair, which is painfully yanked out when the band is removed. I remember my sister owning hair ties
with little metal pieces, but many modem variations no longer incorporate them. At the time, the
relaxed material made it possible to create a metal-free hair accessory in which the elastic could be
tied inside instead of connected with metal.
Neil Menaged, who founded sciinci, licensed Revson’s patent and “took the scrunchie to the mass
market.” The company started selling them in 1992. Since Revson made and sold them before this
date, it coincides with Berg’s definition, which places the scrunchie’s arrival in the late 80s.
Although the “About Us” page on the website says the brand was christened after the inventor’s dog,
my source told me it is actually the name of a dog owned by Latham Stern, a friend of Revson. The
company licensed the name from Stem and still does. Why the discrepancy? Because it makes a better
story to say that the brand is named after the inventor’s dog than to say it was named after the dog of
some guy she knew. The word scrunchie itself, while not outright stated on the site or by the marketing
employee, seems to be a form of the dog’s name that plays on the word scrunch, which means, of
course, to crumple into folds as the loose, wrinkled fabric over the elastic does. This makes scrunchie a
more descriptive name than the other one the site gives: “twisters” (a term that covers a range of
meanings from tomados to board games). However, the labels on the hooks at Kmart say twisters,
probably because twister sounds slightly more grown-up than scrunchie.
Although my contact in Conair told me, “China is a front runner in the production process,” the
employee added that scrunchies are produced in many countries. The backs of the packages that I
purchased listed Thailand as the country where they were manufactured. Many companies have
moved their production facilities to Asian countries and other poor nations because of the cheap labor
available there.
Even though my contact shared with me where scrunchies are made, I did not get a good idea of the
process. When asked how they are made, the painfully obvious reply was a terse two words: “by
machine.”
This was not the first time I had trouble getting information out of Conair. The first man I wrote to told
me that the information I was seeking was “proprietary” and refused to answer any of my questions.
One would think that with a product like a scrunchie there would be nothing to hide, but apparently
there are some Willy Wonka-esque trade secrets in the hair accessory business. Still, to me, it doesn’t
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seem all that difficult to figure out with one’s own mental capacity how to insert elastic inside a tube of
fabric.
The scrunchie’s fashionableness has fluctuated throughout its existence. The “About Us” page notes
that its most recent surge in popularity was due to an episode of Sex and the City (an episode that
sciinci freely admits mocked their product). Despite the fact that the show went off the air in 2004 and
that many hold the scrunchie in contempt, my contact said that, in general, scrunchie sales have been
on an upward swing lately. “Midwest sales are always higher than other parts of the country,” my
source added. As a Midwesterner myself, I’m not sure what this says about us. Perhaps it is proof that
we are not as trendy as people on the West and East Coasts. Then again, maybe it shows how practical
we are, preferring to be comfortable rather than fashionable.
Oddly enough, scrunchies, sciinci’s most famous product, are not featured with their other
merchandise in the site’s “Our Products” section. All I could find were mini scrunchies and mini
twisters, and the pages for these give no real information about them besides that they are used to tie
hair back; there are pictures, though. The picture for the mini scrunchies shows four of them against a
blue background (even on sciinci’s own website, no one wears scrunchies), a semi-artistic attempt at
displaying the accessory in order to make the same product that fashion merchandising instructor
Angie Dowell called “silly” seem more sophisticated.
Below the picture, the page states, “The fabric doesn't snag or pull on the hair, so you can swiftly and
comfortably secure a ponytail or braid.” Even though the full-size version doesn’t appear on the site,
the same statement can be applied to it. Obviously, they still sell the standard variety, but I suppose
that sciinci figures that everybody already knows what scrunchies are and that there is no need to
advertise them.
My hair is long enough that the strap of my backpack tugs it when I throw it over my shoulder and
long enough to hang in front of my face when I’m washing dishes. To avoid such annoyances (and to
contain my wet hair after a shower), I normally utilize a standard hair tie, retrieved from those
abandoned around our house by my sister like tiny life preservers floating in an empty pool, to form a
ponytail. Because I’m not going to let these scrunchies go to waste, I wore one of them instead of a tie
for a whole day.
No one laughed at me (at least, not within earshot). This may be because I wore a black scrunchie,
which blended in better with my dark brown hair, rather than a more flamboyantly colored one. With
this strategy, I think I escaped looking silly, but I wasn’t able to circumvent the slipping problem.
A scrunchie is not as tight as a tie and tends to move around, letting hair loose. Angie Dowell’s claim
that it makes hair look sloppy is totally accurate. Staring in my bathroom mirror toward the end of the
day, I saw that much of the hair on my right side was no longer in the scrunchie and that my ponytail
had shifted from the middle of my head to the left. It appeared as if I had slept while wearing it or as if
one of my brothers had held me in a protracted headlock.
Despite how untidy my hair looked that night, I found that the loose folds of cloth made wearing a
scrunchie far more comfortable than a normal hair band, which tugs on the hair. The difference was
especially noticeable when resting my head against the back of a chair or a wall, which usually causes
a tie to pull my hair but which only made the scrunchie slip a little.
Because I’m a man (and kind of a bum), the messiness of my hair did not bother me, but I realize that,
for other long-haired people, it’s a deal-breaker. People want to look good. Still, I will say that, when I

4 of 5

2/14/2013 9:43 AM

Fontbanner - Everything You Wanted to Know About Scrunchies

http://fontbanner.fontbonne.edu/index.php/stories/comments/everythin...

was wearing the scrunchie, it was the most comfortable I’ve ever felt with my hair in a ponytail. The
comfort that comes from the loose cloth covering is undermined by the slipping and by the stigma of
wearing such a gaudy accessory, both of which also result from the wrinkled outside layer. The slack
material, its biggest distinction from the simpler ties, both benefits and hinders the wearer, giving the
scrunchie specific advantages and disadvantages over the more widely used hair tie. While both
perform the same function, their differences force ponytail wearers to choose between a comfortable
accessory that’s visually unappealing and sloppy or an uncomfortably tight one that’s discreet and
secure.
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Passion Fruit Foodology Tasting
By Matthew Russo ' December 2, 2012

“Passion fruit juice, guaranteed to make you pucker,” Theresa Jeevanjee said to passersby of the
tasting table in the hallway of Ryan Hall on November 8, 2012. Next to her sat Jane Theissen. The two
of them have been overseeing the tasting of various unusual foods each week as part of the dedicated
semester, Foodology.

Their table was set up between two others, one for the Big Brothers and Big Sisters program and the
other for a study abroad program with AIU London. On the Foodology table, there was a large metal
tray covered with cups of the passion fruit juice, a darkish yellow resembling orange juice. The tiny
paper cups it was served in were the same ones that customers pump ketchup into at fast food
restaurants.

Also on this table, the fruit itself was on display. Passion fruit is dark red on the outside and bright
white, speckled with more red underneath. Inside this red and white rind, there are dark green seeds
surrounded by the yellow juice; when the fruit is cut in half, all four colors are displayed, making an
interesting if not exactly complementary mix of colors. Theissen and Jeevanjee said that the fruit was
donated by United Produce and was juiced by scooping out the innards and then straining them with a
sieve; the seeds were thrown out.

Next to the table, a poster created by a Dietetics student in the Human Environmental Sciences
Department presented some fun facts about passion fruit: it grows on vines that can reach twenty feet;
it is generally juiced; it contains vitamins A and C, iron, and potassium; it has been used to treat
anxiety and high blood pressure; it is ripe when it has deep wrinkles; it is a commercial crop in Florida,
California, Kenya, and South Africa; and it grows natively in South America (the map on the poster
seemed to indicate Brazil, Paraguay, and Argentina).

After some urging from Jane Theissen, I tried the juice myself. As both Theissen and Jeevanjee
repeatedly warned the people who tried the juice, it was very “tart.” Even though it wasn’t an
unpleasant sourness, it prevented me from gulping the juice down quickly, forcing me to take small
sips.
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“It’s good,” one of the tasters said. Others had similar opinions, complimenting the flavor of the
passion fruit and commenting on the aroma with at least one person comparing its scent to mango.

“Oh,” one woman said in surprise, even after being cautioned about the sourness and drinking the
juice anyway.

A different young lady fell into a fit of coughing after swallowing the juice.

Others who tried it expressed a desire to mix it with something to counteract the tartness. Sprite, sugar,
and orange juice were brought up as possibilities along with the oddly specific suggestion of peach
vodka.

In addition to passion fruit juice, Theissen listed the other foods that have been made available for
tastings throughout the fall: gelato from Stratton’s Café, starfruit, cactus pears, eggplant, kale, edible
flowers, and jicama. Theissen and Jeevanjee said that all the fruits and vegetables were donated by
United Produce and Sunfarm.

“Most popular was gelato, no surprise,” Jeevanjee said.

Throughout the semester, the tastings have gone well. People have stopped at the table to sample the
featured food and to look at the posters, which correspond to the food each week. I was told that
usually at least half the tray is emptied. November 15th will be the last tasting of the semester, offering
the community the opportunity to try kumquats.

Although the table was primarily there for the tastings, it also served another Foodology-related
purpose as Theissen and Jeevanjee were selling the Fontbonne Cookbook, which consists of recipes
submitted by the community. The book sells for $15 and will be available alongside the kumquats on
the fifteenth. While the tastings allow community members to try unfamiliar foods, the cookbook lets
the community share their own food creations with each other.

The tastings were obviously popular in the hallway - far more people stopped at the Foodology table
than at the other two. A staple in Ryan on Thursday afternoons this semester, the tasting event
exemplified what the Fall 2012 Dedicated Semester has been all about: getting students to show
interest in food and to learn where it comes from and what its effects on the body are, and
demonstrating how food builds community.
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Corn: The Inescapable Vegetable
By Cassi Glixman 1 December 9, 2012
A few years ago I became a vegetarian to try something new, but my attempt lasted a month. A diet of
only vegetables was unable to match the taste of Lester’s Sports Bar and Grill’s delicious Beef Brisket
Sandwich. This failed endeavor willed me to try the “No-Corn Challenge” to not eat any com products
for an entire week. I thought that this would be easy because it was only a week and I knew how to
accept not being able to eat certain foods, but I was extremely wrong.
The “No-Corn Challenge” lasted from September 10 through September 14 and was part of the
dedicated semester, Foodology. I was one of the few students that attempted and completed this
challenge. In doing so I realized how essential com is to our society and how difficult it is to live
without, even for just a week.
Right now you may be thinking, why does this matter? Com is just com. However, com is also
inescapable. It is used in gasoline, soda, candy, most processed foods, as well as feed for animals.
Because corn is in so many things we eat, particles can even be found in our hair.
While the highways are lined with stalks of com, this isn’t the com grown for eating—it is used to
make corn derivatives such as high fructose com syrup or ethanol (gasoline). Corn has evolved from
being a simple vegetable served at barbeques to a staple item in our food industry. Because of the
immense amount of food products that contain corn, shopping for the “no-com challenge” proved to
be very difficult.
The night before the challenge started, I went to Schnucks to look for some food that did not have
com or its derivatives as an ingredient. With a list of all the products to avoid, I began to shop in the
produce section. Browsing through fruits and vegetables was simple because the only com derivative I
would find on them is a wax coating, which is very noticeable. I did get apples which are almost
always coated with wax, so I peeled the skin off before eating them. I bought a lot of bananas and
some organic spinach, which I could not use in a salad because all salad dressings have xanthan gum,
another product of com.
As I moved through the other aisles, I found it very difficult to find bread without com in it. I picked
up at least 10 loaves before I found a loaf that clearly said on the packaging “No Corn.” I was so
happy because I could make peanut butter sandwiches, even though it was the worst-tasting bread I
had ever had. I also bought goldfish, assorted nuts, and plain rice cakes. As I was walking up and down
the cereal aisle, I could not find a single cereal or granola that did not have com in it and then gave up
out of frustration. I moved on to the dairy section and got some plain yogurt, which wasn’t so good,
and some pepper jack cheese. I didn’t even make it to the frozen food section because I was so upset
that I could only get a few things. I only bought what was already in my cart and just went home.
My trip to the grocery store was a major disappointment because I didn’t get much variety and ate the
same foods every day of the challenge. However, there was one item I got at the grocery store halfway
through the challenge that excited me and motivated my spirits for completing the challenge—Hagen
Diaz Chocolate Ice Cream. The shopping made me doubt whether I would be able to complete the
challenge because of the limitations, but since I had made it a month as a vegetarian, I felt ready to
conquer the “no-com challenge.”
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On the first day, I told my friends and family that I was doing the challenge and they seemed surprised
and kept telling me either to not do it or cheat during the week, but I didn’t listen. The challenge was a
great learning opportunity to see how much one food item impacts a diet and a person’s life.
The first night, my friends decided to go to McDonald’s for a late night snack, and I went with them
but didn’t get anything. A documentary I watched called King Com explained that McDonald’s does
not have a single item on the menu not made with corn. On Wednesday my family went to Olive
Garden, one of my favorite restaurants because of the breadsticks and salad, but I had to refrain
because there was a good chance that com was in them.
I faced several hardships during the challenge week, including eating out at restaurants. The entire
week I didn’t eat out because I was unsure of what they put in their foods, but instead I only ate the
food that I bought from the grocery store. This was very difficult because I got sick of eating the same
boring foods. I ate at least one banana and two sandwiches (grilled cheese and peanut butter) a day. I
also ate a lot of rice cakes and nuts. Halfway through the challenge I was tempted to eat anything
other than the same foods I had been eating. I also was overwhelmingly hungry most of the time
because the foods were becoming less appetizing as the week went on. By the end of the challenge, I
was desperate to eat anything different and if the challenge was longer, I think I would have given up.
The biggest sacrifice was not being able to chew gum, a normal habit for me. Facing these hardships
through the challenge made me appreciate all the food that I eat on a weekly basis like cereal and
bread as well as realize the vast effects corn has on our society and health.
As you read my experience, you may be asking yourself why this challenge was so important. Or even
saying “So what?” This challenge gave me the opportunity to see the importance that each and every
single food item has to a consumer and eliminating one simple ingredient like com or its derivatives
can change a person’s diet. Walking up and down the aisles of the grocery store made me appreciate
com and its importance because without it, soda and other foods wouldn’t taste the same and we
would not have the same type of gasoline as we do today. By completing this challenge I learned a lot
about com and saw that com has become the platform for much of the food we eat.
Next time you are at the grocery store, simply look at the ingredient list because there is a very good
chance com is in it. Com is not bad in and of itself, but some of the derivatives are not the best, like
high fructose com syrup. The ingredients can tell a lot about a particular food, and corn is just one of
the ingredients that can say a lot. Now it’s your turn to look at what you eat and see how com affects
you.
Do you know what is in the food you eat?
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Men’s Soccer Scores First Win Against
Washington University
By Tucker NickoIs

‘

December 9, 2012

On September 26, under Centre Stadium’s lights, the men’s soccer team claimed its first ever win
against Washington University, shutting out the fifth-ranked team in the nation. The team took control
of the game in the second half, and with less than three minutes on the clock, a pass from Charley
Chafin found its way through the Bears’ defense and was booted hard into the comer of the goal by
Junior Justin Williams. “The crowd had a better angle than me, and before the ball even went in they
started cheering,” said Chafin, a senior captain, who had the game’s only assist. “I saw Justin make a
good run. I could tell it was a good shot when he struck it,” said Chafm. “I barely beat the defender
there and didn’t even take a touch. I just hit it off-foot” said Williams.
Co-champions of the UAA conference, Washington University qualified for the national tournament
and is consistently nationally ranked, according to Head Coach Brian Hoener. All the same, from the
start of the season the team had made it a goal to beat the “cross street rivals,” Hoener said. “It’s the
most talented team I’ve played with at Fontbonne,” Chafin said, and at halftime, “I told the guys that
this was the team with the best chance of beating them.”
The team also gained confidence, senior defender Nick Hellmann explains, after winning the Greg
Volgas Memorial, a two game round-robin tournament in Memphis. The team won four out of the first
seven games of the season, tying Coe College 1-1 after double overtime, three days before the
Wydown showdown. “I think the games leading up to Wash U were games that helped us not only get
used to each other on the field but gave us the idea that we could beat anyone, even Wash U,”
Williams said. He was confident that if the Griffins played to their potential, the nationally ranked
Bears could be defeated.
The practices leading up to the game were used to commit strategic formations to memory. With some
offensive weapons, the game plan was to reinforce the defense by bringing the midfielders back. “We
have good speed up front. We knew we would get quality opportunities to score,” Hoener said. “The
key would be to defend well so when those chances came we weren’t trailing.” “We might have been
a little nervous at the beginning, but we gained a lot of motivation after the first half with the score still
tied,” Hellmann said. The Griffins had more shots on goal than their opponent and seemed to be more
comfortable in the second half.
Junior midfielder, Josh Schulz, explains that knowing Wash U’s ranking gave the game more
importance and helped the team maintain a serious tone. “We were excited but focused,” Chafin said.
The strategy was to pressure the Bears forwards for the first fifteen minutes in the hopes of forcing
easy turnovers, then fall back into a zone defense for the remainder of the game, according to
Heilman. However, the first half was controlled by the green and red squad. At half-time Chafin
reminded the team of their past with Wash U to motivate the Griffins to make history.
The ball moved back and forth, with each team having about the same time of possession. The Griffins
let their opponent pass the ball around in their defensive zone, when they were not a scoring threat,
but worked hard to limit their chances in the offensive zone. “We stayed focused and continued to
push hard on offence, keeping the pressure on them,” Schulz said.
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The victory marks the first time the Griffins have ever come out on top over Wash U. “Not being able
to go the conference tournament made the win that much better for the seniors,” Hellmann said.
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Christmas Around Campus Gets a Facelift
By Amanda Teeter 1 December 10, 2012
Christmas Around Campus is now a thing of the past. The three-hour event was a campus-wide
celebration involving students and faculty alike. Students, faculty, staff, and families would gather
around to witness the University in its most beautiful state, adorned with lights and packed with
smiling faces. Student organizations and education departments contribute to make the event as
enjoyable and extravagant as possible with projects such as last year’s Yuletide Puppet Spectacular
sponsored by the Lacrosse team where we were entertained with song, and Mrs Claus’ Bakeshop
hosted by the Human Environmental Sciences Department where we could decorate and enjoy holiday
cookies. The event brought a sense of togetherness by allowing all aspects of campus life to join for
the common goal of making the event wonderful.
This year, things have changed, and it seems that these changes are expected to be permanent. The
University has done away “'Christmas Around Campus in exchange for a less extravagant but longer
celebration called The 7 Days of Christmas. Janelle Densberger says “Due to budget reallocations, the
decision was made to restructure our Christmas celebrations on campus. Christmas Around Campus
was a one-day, 3-hour event including many campus entities and was expensive to host. Staff within
the Division of Student Affairs saw an opportunity to expand our Christmas and holiday celebrations
on campus by embracing the events that University Departments and Student Organizations
traditionally plan.”
7 Days of Christmas does honor some of the usual campus traditions, but there have been some
adjustments. Horse-drawn carriage rides around campus were substituted with rides around Tilles
Park, and we still enjoy doing crafts with sweet treats but rather than our Christmas-cookie decorating,
the new event involved making snowmen out of candy.
I worry that for working students like me at least, spreading out the events over the course of a few
days will force us to miss out on a big portion of the festivities. For Christmas Around Campus, I only
had to request off work for one evening, and if I wanted to partake in 7 Days of Christmas I would
have to miss work for the greater part of a week which is not a possibility for many of us. It’s also
possible that having more events off campus, such as the carriage rides in Tilles Park and ice skating at
Shaw Park will make it more difficult for some to participate in all of the events.
Many of the events advertised as part of the 7 Days of Christmas, however, seem to be routine events
for the University, such as the pottery sale and the Mustard Seed Theatre’s production of Imaginary
Jesus. Perhaps being included as part of our holiday festival will encourage students to participate
more in these events than they have in the past. Overall, I think including them serves to bulk up the
rubric of events to appear to include a greater variety; one that more evenly matches Christmas
Around Campus.
Some new things introduced with the 7 Days of Christmas included a Christmas movie marathon
brought to us by the departments of Leadership Education and Student Activities, and an “ugly
Christmas sweater” party hosted by the RHA. I anticipate fun ideas like this growing into new
traditions that students can look forward to every year.
Overall, the University is doing its best to bring us a holiday festival we can enjoy with the little
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resources it has. Some great events were included, and the holiday spirit is still alive at the University,
but this new method of celebrating is not quite capable of bringing us all together the way in which
Christmas Around Campus did. While I am optimistic about the future success of 7 Days of
Christmas, I still find it unfortunate to lose that event which brought us such a sense of community and
allowed so many of us to celebrate the holidays together.
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Students Have a Ball at Fall Dance
By Elizabeth A. Brennan 1 December 10, 2012

Glamorous women in flowing gowns of shimmering white, vivid red, and dusky purple crowded into
the Arnold Memorial Center the evening of October 26 beside handsome men cutting sharp figures in
dark suits. As they waited for the busses to arrive, many donned Venetian masks - some embellished
with feathers, others sparkling with sequins - and admired each others’ attire in a scene reminiscent of
the masquerade in “The Phantom of the Opera.” The parallel was certainly appropriate, for although
the night’s destination was a mystery for now, the students were gathered in their formal wear and
masks for an event none other than the Fall Masquerade Ball, the annual fall dance hosted by FAB.

At 6:40, the group processed from the building to the parking lot and boarded three enormous yellow
school busses that would convey them to the secret location of the dance. As the driver made a left
out of the lot onto Big Bend, guests speculated on where the dance would be held. “Maybe it’s the
Chase Park Plaza!” said senior Claire Sheehan hopefully. Turn by turn, students revised their
guesses. The Casaloma Ballroom was an option until the bus took the Vandeventer exit off Highway
44. Then, the popular choice was the Millennium Hotel. After passing Saint Louis University and
Lindell Boulevard, sophomore Kim Brennan wondered if the convoy might be headed to the Sheldon
Concert Hall, while others predicted the Fox Theater. Making a hard right onto Washington Avenue,
the drivers slowed and pulled to the shoulder. Climbing down from the school bus and looking up into
the crisp October night, students took in the brick fa?ade of the Sheldon Concert Hall with its tall,
pillared entrance. Brennan’s guess was spot-on.
Still shivering once inside, couples crammed into elevators
and rose to the third floor, emerging in a ballroom. The large,
low-ceilinged room with windows overlooking the city on one
side was scattered with tables, food, a photo booth, and, of
course, a dance floor, complete with a set of turntables for the
DJ.
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tfter a dinner catered by Andres’ (set to the Phantom of the
Opera soundtrack - the Sarah Brightman/Michael Ball version, for musical theater fans), the DJs
started up some fast-paced music, and the dancing, which would last until 11, began. Line dances like
“The Cupid Shuffle” followed oldies hits like “Get Down Tonight,” and although groups came and
went between the dance floor and the seats, a steady crowd remained in the
center of the room, illuminated by the colored lights above the DJ station.
Two slow dances briefly lowered the energy level, as students clung to each
other, spinning in gentle circles around the floor (with some participating in
very public displays of affection), but the heady party vibe was quickly
recovered afterward, thanks to fast-paced music by artists Jay-Z and
Rihanna.

The DJs brought an unusual mix to the dance, injecting early-2000s hip-hop,
such as “Hot in Here,” by Saint Louis-born rapper Nelly, and “Lose Yourself,|
” by Eminem, into the Top 40 playlist typical of school dances. The music
selection received mixed reviews. On the bus ride home, one student described the variety as
“old-school,” while another, possibly-inebriated student said, “We should have just gotten f*ing
Pandora,” referencing the online music player.

Disagreements over music aside, the sweat, drinks, glitter, and even masks that smeared the dance
floor by the end of the night suggested a good time was had by all.
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Conspiracies 101:1 Spent All My Money to Sell
My Books
By Dino Hiros

December 12, 2012

The writers and printers of textbooks used in university classes have to be making an extreme amount
of money. Every textbook that I used this semester cost at least fifty dollars even if it was used.
What’s worse is that some textbooks cost fifty dollars just to rent. In other words, textbooks have
become so expensive that students are resorting to paying a fee for temporary ownership. There are a
bunch of websites that give students the option to rent books for the semester, even the bookstore on
campus gives the option to rent. This may seem like a good idea, but when students have to resort to
renting textbooks then it’s clear that the price of ownership is too high.
If renting isn’t an option for students then the traditional option of purchasing the textbook comes
back into the picture. Hopefully there will be a used copy that isn’t torn to pieces, otherwise the only
option is to pay full price. Depression and anger immediately surface when I swipe my debit card to
pay full price for a textbook. There are few experiences more detrimental to a college student’s
happiness than leaving the bookstore with a bag full of overpriced textbooks.
If the buying experience doesn’t hurt your soul or make you angry then the re-selling experience will
surely crush your passion for the pursuit of higher education. After the semester is over students can
re-sell their books to try to get some of their money back. Most professors tell students to keep their
textbooks, because the resale price will only be a fraction of the original price paid. This logic
definitely holds true, but professors and students hardly ever agree on this issue. Students want to get
rid of the books and hope to recoup some of the money spent, and professors hold the cute idea that
students will keep the books and cherish them; perhaps even begin their personal libraries with these
textbooks. But more often than not, students return to the bookstore to sell back the books. The
experience is always frustrating because the professors end up being right. Students receive only a
fraction of what they paid for the books. If a new car depreciates by twenty percent when it is driven
off the lot, then what is the rate of depreciation of a textbook that leaves the bookstore?
I went to resell a book that I originally purchased for $150, and the bookstore offered me $33. I made
sure that the clerk was aware that I paid 150 American dollars for the book, but her offer didn’t
change. I didn’t have any other option so I took the $33. The following semester, I saw a used copy
of the same book for sale for $105. My heart dropped into my stomach when I saw the price for the
book. The bookstore paid me $33 for a book that cost $150 and then re-sold it for $105. There’s no
possible way that anyone can explain this logic to me. The same book shouldn’t change value from
seller to seller.
The only thing worse than selling back a book for a fraction of the original sale price is not being able
to sell the book back at all. Last semester I bought a used book for $100 and when I went to resell it
the clerk informed me that the store wasn’t accepting the book for resale. She politely told me that my
only option was to donate the book. Since I already donated $100 I decided to keep the book. But I
do sometimes wonder where the book would have went if I donated it. The whole concept of donating
a textbook doesn’t make sense, if it’s designated for donation because it isn’t being used anymore,
then how can the donation benefit someone else?

1 of 2

2/14/2013 9:41 AM

Fontbanner - Conspiracies 101:1 Spent All My Money to Sell My Books http://fontbanner.fontbonne.edu/index.php/stories/comments/conspirac...

I’ve come to realize that the textbook buying experience is not one that favors the student. Students
need textbooks, and bookstores know that. It’s like when you go to the movies and are forced to buy a
$5 popcorn and a $5 bottle of water. You are hungry, so you get popcorn; the salt makes you thirsty,
so you get water. You have no other choice but to pay the outrageous price, and the movie theater
knows your plight. Bookstores follow the same scheme, but they take it one more step further by
allowing you to resell the book and then making another profit by selling it to some other helpless
student.
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Have You Met Dean?
By Beau Gambill ¡ December 12, 2012
Dean Ford grew up right by the campus in University City. Raised into a pretty wealthy family he has
been fortunate enough to attend both CBC and the University. These two schools have deeply affected
his development into the cultured and socialized man that he is today.
The real interest in Dean Ford is the development of his future career. Ford’s father is Dick Ford, the
Channel 5 news anchor for some 30 years in St. Louis. Looking around Mr. Ford’s house it is clear that
he has talked to some of the most powerful and interesting men of the last half decade. Dick has
interviewed presidents, done reports on Super Bowls, and interviewed hundreds of people in the St.
Louis area. In order to truly understand who Ford is and where he is going, these factors are important.
Ford studies accounting at the University, and is a delight for almost all of his teachers and classmates.
His deep, silky voice can be heard booming from the back of any class that he is in, as Ford has no
issue reporting on the facts of that given class, or sharing an opinion class topics. The question that
comes to my mind is: will Ford one day follow in his father’s footsteps, or will his natural anchorman
skills go to waste as an accountant? Fords says, “If I ever get the opportunity to participate on the
news, ya I’d love to do it.”
The training has been embedded in Ford, as he was an integral part of CBC’s media, and he read the
most important news of the day every morning to his awaiting audience. No doubt with his demeanor,
any news became exciting. Nick Helmann said, “The way he uses words is almost magical. It was like
he was bom to report the news.” In many ways, perhaps Ford was bom to report the news. The genes
are there from his father, and there is simply something about Ford that forces anyone to listen to what
he has to say. Courtney Russel said of Ford, “I have never met someone who puts words so eloquently.
It’s almost effortless how he manages to charm anyone who talks to him.” Deanna Crowe says, “I
don’t even watch the news, but if Dean Ford was on T. V. there would be nothing that I would rather
watch more. The way he dresses, the way he acts, it just naturally makes a girl respect him.” Brian
Louis comments, “There is just something about Ford that makes you know he deserves respect. I can
never put my finger on it. He is just one of those guys that you have to listen to when he talks.”
Ford doesn’t let praise like this go to his head though. He is humble about who he is. “All this is great,
but if I don’t catch a break to be on T.V. that’s fine. I’ve always had a passion for accounting anyway.”
Truly, a modest man who understands that he may have little control over what the future may bring.
Yet, for everyone that knows Ford his options are clear and with only the slightest bit of luck he will
one day be following in his father’s footsteps. “If Dean puts in the effort and works hard I see no
reason why he couldn’t one day be an anchorman like I was, probably even better than I was with
enough practice,” said his father Dick Ford.
So if you haven’t met Dean Ford, seek him out and ask him a couple questions, and I’m sure that he
will charm you into feeling the same way as I do about his future. There is no doubt that if he wants to
one day Ford will be sharing the news with St. Louis every evening.
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The Napping Couch
By Dino Hiros 1 December 12, 2012
The couches on the second floor of the library are an ideal place to pretend to study and eventually
fall asleep. Just in this past semester I have spent at least five hours completely unconscious on those
couches. And I know I am not the only one, because my time would have been doubled if it weren’t
for other students taking their turns falling helplessly into dreamland on the comfortable, brown
leather. These couches are perfectly placed right next to the big windows that overlook the center of
campus. The large sofa faces the windows and the loveseat and chair flank the ends of the sofa.
Mismatching pillows are strewn about the furniture, evidence of which couch has been used most
recently.
As soon as I walk up the stairs to the second floor I look directly over to the couches to see if they are
occupied. Most times at least one of them is open. If not, I sit on one of the chairs that lines the
conference table behind my desired place of rest and wait for my chance of flourishing in the high
level of comfort of the couches. I patiently wait, and I don’t get up and take a couch as soon as
someone gets up. I wait for a few minutes so that the person’s body heat can leave the couch. There
is nothing worse than laying down in a stranger’s body heat. After about 4 minutes I decide that the
couch has cooled down, and I make my move. Depending on the person, sometimes 4 minutes isn’t
enough, but after 4 minutes the chance of someone else swooping to take ownership of the couch
rises.
Sometimes I come up to the second floor with intentions of studying, but lately I have been honest
with myself. I know that the only reason for coming up to the second floor is to fall deeply into sleep
on one of the couches. The routine is the same every time; I put my book bag on the ground and grab
a pillow. I make sure the side that has drool stains is flipped under to face the couch and I put my
hood up and start to relax. I prefer to keep my shoes on, and I usually choose the loveseat, because I
am a medium sized individual so I feel it would be a disservice to other sleep deprived people
(especially those who are not medium sized individuals) if I took up the big sofa. I put my earbuds in
and listen to a young Sean Carter’s ambitious thoughts and drift into the borders of being awake and
asleep.
Regardless of how long my sleep lasts, it always leaves me feeling better than I did before. My first
thought upon waking is usually that of panic. I hardly ever know where I am, and the first thing I
usually see is the overly creepy statue of the little girl teaching the even smaller boy how to read. Few
things in life are creepier waking up to than the sight of children statues.
After my initial stage of anxiety, I realize that I’m at school and my nap is over. I turn my alarm off
and yell at my iPhone to shut up, which admittedly has been slightly awkward when other people are
around; but who cares what they think, I just had an awesome nap. I force myself to sit up, and I rub
my eyes in a counter clockwise motion to urge myself back into the state of awakeness. By this time I
have missed some of Sean Carter’s lyrical genius, so I tap the 2 backwards arrows to catch up to the
words that I already know by heart. I walk back down the stairs with more energy than I had when I
walked up the stairs and leave the leathery paradise for the next tired soul.
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